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BECOME A SPONSOR
5K RUN WALK & KIDS RUNS
Kaukauna’s Hydro Park
SATURDAY • MAY 21st • 2011
PLUM HILL IS LOCATED IN AN HISTORIC BUILDING AT
313 DODGE STEET, KAUKAUNA.
- DAVE KLISTER, OWNER

ONCE UPON A TIME, VERA “BEEP” KLISTER HAD A DREAM TO OFFER PEOPLE HER BEST BREADS AND OTHER HOMEMADE GOODS.    SHE OPENED “BEEP’S BACK DOOR OVEN” AND BEGAN SELLING BAKERY AT LOCAL FARMER MARKETS.  IN THE SUMMER OF 2004, BEEP AND HER HUSBAND DAVE  PURCHASED THE HISTORIC PROPERTY AT 313 DODGE STREET WHICH HAS A RECORD AS A ROOMING HOUSE AND MOST RECENTLY AS A PRIVATE  RESIDENCE, WITH THE INTENTION TO RE- MODEL IT AND OPEN THE PLUM HILL CAFÉ TO SHOWCASE BEEP’S BAKERY.

DAVE’S PERSONAL CONSTRUCTION BUSINESS, KLISTER KARPENTRY, LED  THE EXTENSIVE REMODELING PROJECT, DURING WHICH 53 TONS OF  DEBRIS WAS TAKEN TO THE LANDFILL AND 16,000 BRICKS WERE  REMOVED, CLEANED, AND LATER PLACED ON THE ORIGINAL BUILDING AND ADDITIONS.  MANY OTHER ARTI- SANS AND FRIENDS CONTRIBUTED TO THE PROJECT.

THE  BEAUTIFULLY  RENOVATED  BUILDING  NOW  HOUSES  A  MODERN   OPEN- CONCEPT KITCHEN, RADIANT IN-FLOOR HEAT, RESTORED WOOD FLOORING AND DOORS, AND LEADED AND STAINED GLASS WINDOWS.   PLUM THEMED DETAILS ARE FEATURED THROUGHOUT IN A VARIETY OF INTERPRETATIONS.  DUE TO ITS METICULOUS AND ARTISTIC RENOVATION, PLUM HILL RECENTLY WON THE FIRST PLACE “COMMERCIAL PROJECT REMODELING” AWARD FROM NARI/FOX CITIES MAGAZINE.

[image: image2.png]


BEEP WAS DIAGNOSED WITH PRE-LEUKEMIA IN 2004 AND PASSED AWAY ON JANU- ARY 19, 2008 BUT HER SPIRIT IS PRESENT IN EVERY ASPECT OF PLUM HILL, ESPE- CIALLY IN  THE  HOSPITALITY  OF  THE  EMPLOYEES  AND  CUSTOMERS  AND THE UNIQUE ATMOSPHERE OF THE CAFÉ.

IN THE WORDS OF “BEEP”, “IT’S ALL GOOD” AT PLUM HILL!


PLATINUM LEVEL SPONSORSHIPS—$1000
Includes Gold Level plus the following upgrades:
  Name or Logo on the back of the runners’ t-shirt

(Top of t-shirt, Largest logos)

  Option to provide up to 3 promotional products for

the Runner’s Bag

  Announcement of sponsorship during Registration, Awards Ceremony & Pasta Dinner —Includes Your Name, Tag Line, & 3-4 sentence description of you organization.

  Large Logo on stage banner

  2 Large Runners T-Shirts

  Large Logo on Posters

GOLD LEVEL SPONSORSHIPS— $750
Includes Silver Level plus the following upgrades:
  Name or Logo on the back of the runners’ t-shirt

(Larger and located above silver level)

  Option to provide up to 2 promotional products for

the Runner’s Bag

  Announcement of sponsorship during Registration, Awards Ceremony, & Pasta Dinner—Includes Your

Name, Tag Line, & 1-2 sentence description of you organization.

  Logo on home page of website

  Name or Logo option on select signs around the event grounds
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  Logo on registration programs

  Small Logo on stage banner

  1 Large Runners’ T-Shirt

SILVER LEVEL SPONSORSHIPS—$500
Includes Bronze Level plus the following upgrades:
  Name or Logo on the back of the runners’ t-shirt

(Larger and located above bronze level)

  Announcement of sponsorship at the Awards Cere- mony & Pasta Dinner—Includes Your Name & Tag

Line
  Sponsorship Booth inside Tent

  Includes use of an 8 foot banquet table, 2 chairs & sign with your sponsorship level

  Name on select signs around the event grounds

BRONZE LEVEL SPONSORSHIPS—$250
  Name or Logo on the back of the runners’ t-shirt

(under silver level sponsorships)

  Option to provide 1 promotional product for the

Runner’s Bag

  Announcement of sponsorship at the Pasta Dinner

& Awards Ceremony—Includes Your Name

  Name on the Stage Banner

  Name on sponsorship page of the website

FOR MORE INFORMATION ABOUT THIS EVENT PLEASE VISIT WWW.PLUMHILLRUNWALK.COM
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